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Purpose Statement

Providing Members Quality 
Professional Development and 

Networking Opportunities
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Strategic Vision

Objectives:
• Differentiated 

Member Value
• Operational 

Effectiveness

Community

Member Value
•Professional   
Development

•Networking
•Differentiation

Members
•Size
•Profile
•Culture

Strong

•Partners
•Sponsors
•Event Attendance 
& Utilization

•Org Structure
•Operational 
Excellence

•Governance

2009 
Vision

Offerings Infrastructure
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Demographics
2009 2008

Members Polled: 1569   1575    22%
Responses:   347     350    22%PM 

Experience

Total Work 
Experience 15%
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Demographics
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Value of Membership
Overall Value Up
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2009 Needs vs. Receives

Receives

Needs
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Benefits Received
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Events
Topic Preference
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Membership Plans
Plan to Renew?

Why Not?
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Company Support
Does your employer support PMI by reimbursing dues and fees?
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Thank You!

To our members we say, “Thank you!”
The Board of Directors knows that you have 
choices and we are glad that you continue to 
select PMI-OC for your career, networking and 
educational needs.


